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Oil and Gas Marketing and Trading

Description

Introduction

This course provides a comprehensive understanding of the marketing and trading dynamics in the oil
and gas industry. Participants will learn about the fundamentals of energy trading, market analysis,
supply and demand drivers, and strategies for marketing and risk management in trading.

Objectives

Understand the fundamentals of oil and gas marketing and trading.

Learn about supply, demand, and pricing mechanisms in energy markets.
Develop skills in market analysis, hedging, and risk management.
Explore trading strategies, contract structures, and trading platforms.
Gain insights into future trends in energy transition and digital trading.

Who Should Attend?
This course is suitable for:

Marketing professionals, traders, and analysts in oil and gas.
Business development managers and supply chain specialists.
Operations managers involved in sales and distribution.
Recent graduates in energy economics, finance, or business.

Course Outline
Day 1. Fundamentals of Oil and Gas Marketing and Trading

¢ Introduction to Energy Marketing and Trading
o Overview of oil and gas marketing and trading principles
o Key players in the oil and gas market: producers, consumers, traders, and regulators
e Supply and Demand Dynamics
o Factors affecting supply and demand: geopolitical events, production costs, and technology
o Understanding market cycles and the role of OPEC in market stabilization
e Pricing Mechanisms and Benchmarks
o Overview of pricing benchmarks: Brent, WTI, Henry Hub, and regional indices
o Understanding spot, futures, and contract pricing

Day 2: Trading Strategies and Contract Structures

e Energy Trading Strategies
o Speculative vs. hedging strategies in oil and gas trading
o Techniques for trading derivatives, options, and futures
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e Contract Types in Oil and Gas Trading
o Types of contracts: long-term, spot, take-or-pay, and production sharing agreements
o Key terms and clauses in trading contracts for risk management
e Hedging and Risk Management
o Importance of hedging to protect against price volatility
o Techniques for using swaps, futures, and options in hedging strategies

Day 3: Market Analysis and Trading Platforms

¢ Fundamental and Technical Analysis
o Conducting market analysis: supply forecasts, demand projections, and geopolitical factors
o Using technical analysis tools: trend lines, moving averages, and oscillators
e Trading Platforms and Tools
o Overview of popular trading platforms and electronic exchanges: ICE, NYMEX, and CME
o Practical exercises in using trading software and executing trades
e Data Analytics in Trading
o Leveraging data analytics to predict market trends and optimize trading decisions
o Introduction to machine learning and Al applications in energy trading

Day 4: Marketing Strategies in Oil and Gas

e Developing a Marketing Plan for Oil and Gas Products
o Components of a marketing plan: market research, segmentation, and positioning
o Techniques for promoting oil, gas, and refined products to target markets
e Sales and Distribution Channels
o Overview of distribution channels: pipelines, tankers, rail, and trucks
o Managing logistics and optimizing supply chain efficiency
e Customer Relationship Management (CRM)
o Building and maintaining strong relationships with key buyers
o CRM strategies for customer retention and loyalty in a competitive market

Day 5: Future Trends and Case Studies in Oil and Gas Trading

e Emerging Trends in Energy Trading
o Trends in digital trading, blockchain, and virtual trading environments
o Impact of energy transition on oil and gas trading and the shift to renewables
e Case Studies in Marketing and Trading
o Reviewing successful marketing and trading strategies from industry leaders
o Lessons learned from real-world trading scenarios and marketing campaigns
e Final Project: Marketing and Trading Strategy Development
o Participants develop a marketing and trading strategy for a hypothetical oil and gas
company, covering market analysis, hedging, and distribution
e Future of Oil and Gas Marketing and Trading
o Preparing for the impact of decarbonization, regulatory changes, and digital innovation
o Opportunities for trading and marketing in the evolving energy sector
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