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Data-Driven Customer Service Training Course.

Description

Introduction

In todaya??s digital age, customer service teams have access to vast amounts of data that can
significantly enhance the way they serve customers. This course is designed to equip customer service
professionals with the tools and strategies to leverage data effectively to improve customer interactions,
identify opportunities for service improvement, and drive customer satisfaction. Participants will learn
how to analyze customer data, use insights to personalize service, and implement data-driven
strategies that boost efficiency and improve overall customer experiences.

Objectives

By the end of this course, participants will be able to:

Understand the role of data in enhancing customer service.

Collect and analyze customer data to derive actionable insights.

Use customer insights to personalize service and anticipate customer needs.
Apply data-driven decision-making to optimize customer service strategies.
Leverage CRM and other tools to track and manage customer interactions.
Measure customer satisfaction and service performance through data-driven KPlIs.
Use customer feedback and service metrics to drive continuous improvement.

NogohkrwhpE

Who Should Attend?

This course is ideal for:

e Customer service managers and team leads.

Data analysts working in customer service environments.

CRM and customer experience professionals.

Marketing, sales, and operations teams looking to improve service through data.

Individuals interested in learning how to integrate data-driven strategies into customer service
practices.

Course Outline

Day 1: Introduction to Data-Driven Customer Service
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e Morning Session: The Importance of Data in Customer Service

o Understanding the value of data in customer service and the customer experience.

o How data can drive decision-making, enhance personalization, and improve service quality.

o Overview of data collection methods: surveys, CRM systems, social media, website
analytics, and more.

e Afternoon Session: Types of Customer Data and Insights

o Customer demographics, preferences, behaviors, and interactions.

o The difference between qualitative and quantitative data in customer service.

o Introduction to key metrics: Customer Satisfaction (CSAT), Net Promoter Score (NPS),
Customer Effort Score (CES).

Day 2: Collecting and Analyzing Customer Data

e Morning Session: Gathering Customer Data

o Best practices for collecting customer data through multiple touchpoints.
o Using CRM tools and customer databases for efficient data management.
o How to gather data from support tickets, chatbots, feedback surveys, and social media.

e Afternoon Session: Analyzing and Interpreting Data

o Techniques for turning raw data into actionable insights.

o How to analyze customer feedback and service interactions to identify trends.

o Using data visualization tools to make sense of complex datasets (charts, graphs,
dashboards).

Day 3: Personalizing Customer Service with Data

e Morning Session: Creating a Customer-Centric Approach Using Data

o Using customer data to segment and target different customer groups.
o How to develop personalized service strategies based on data-driven insights.
o Tailoring customer interactions based on past behavior, preferences, and purchase history.

e Afternoon Session: Implementing Data-Driven Personalization

o Practical techniques for delivering personalized service: greetings, recommendations, and
solutions.

o Predictive analytics: Anticipating customer needs before they arise.

o Leveraging CRM systems to create detailed customer profiles for effective personalization.
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Day 4: Data-Driven Decision Making and Service Optimization

e Morning Session: Applying Data for Better Decision Making

o How to use data to evaluate customer needs, identify problems, and find solutions.
o Making real-time decisions based on customer behavior data.
o Using data for proactive service: anticipating customer questions, complaints, and needs.

e Afternoon Session: Optimizing Customer Service Strategies with Data

o Data-driven strategies for improving response times, service quality, and first-contact
resolution.

o How to refine workflows, processes, and resource allocation based on data insights.

o Building feedback loops into customer service processes for continuous optimization.

Day 5: Measuring Success and Driving Continuous Improvement

e Morning Session: Defining and Tracking KPIs for Customer Service

o Selecting and tracking the right KPIs to measure customer service performance.
o Using data to track customer satisfaction, resolution times, and agent performance.
o How to evaluate and interpret service metrics to assess overall success.

e Afternoon Session: Leveraging Data for Continuous Improvement

o How to use customer feedback, NPS, and other data points to drive improvements in
service.

o Using data to identify training opportunities and areas for agent development.

o Final project: Developing a data-driven customer service strategy and improvement plan for
your organization.

Training Methodology

This course blends theoretical learning with practical, hands-on experience:

¢ Interactive Exercises: Participants will work with real customer data to create personalized
service strategies and optimize customer service processes.
e Case Studies: Reviewing examples of organizations successfully using data to enhance

customer service.
e Data Analysis Activities: Participants will practice analyzing customer feedback and data sets to

extract actionable insights.
e Group Discussions: Sharing experiences and challenges faced when implementing data-driven

strategies in customer service.

Page 3
info@learnifytraining.com +971564620901 www.learnifytraining.com



DUBAI KNOWLEDGE & HUMAN DEVELOPMENT AUTHORITY LICENSE: 632786

Learnify

e Final Project: Developing a data-driven strategy for improving customer service in your
organization.
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